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360 Online Visibility Report: Kitty Kick Stix

Domain: kittykickstix.com Category: Handmade Catnip Kicker Toys / Pet Products E-Commerce

Location: San Clemente, CA (selling nationally via DTC, Amazon, Etsy, Walmart) Audit Date: March 24,

2026 Prepared By: VeloXP Agency OS Platforms Tested: ChatGPT, Perplexity, Gemini Query

Summary: 15 queries across 3 AI platforms

⚡  Confidence: Directional — Scores based on a 15-query sample. Our Professional Audit (63+ queries,

page-level crawl, 80-item E-E-A-T benchmark) typically reveals ±1.5-3.0 point variance per sub-pillar.

Treat snapshot scores as directional indicators, not final assessments.

Executive Summary

Kitty Kick Stix has built a genuinely beloved product — handmade catnip kicker toys with a passionate

customer base, 99K Facebook followers, and thousands of verified reviews. The brand has operated

since 2012 and maintains active channels on Amazon, Etsy, Walmart, and its DTC site. The product is

excellent. The online visibility strategy has not kept pace.

The 360 Score is 5.9 / 10 — a "Below Average" result that signals significant missed revenue from AI-

driven discovery, weak structured data, and a sparse authority footprint.

AI platforms largely do not recommend Kitty Kick Stix when shoppers ask the exact questions their ideal

buyers type: "best cat kicker toy," "handmade catnip toy," "interactive toy for cats that wrestle." Three

out of five critical buying-intent queries returned zero brand mentions across all three platforms.

Meanwhile, competitors like KONG, Petstages, and Cat Claws Inc. consistently appear.

The good news: the brand has real differentiation (handmade, organic catnip, USA-made, 14K+ reviews)

that AI engines should be surfacing. The content, structure, and citation signals just haven't been

optimized to make that happen.

360 Score Breakdown:

LAYER SCORE WEIGHT WEIGHTED

AI Visibility 5.4 / 10 50% 2.70

Technical SEO 6.4 / 10 50% 3.20

Local/GBP N/A 0% —

360 Composite 5.9 / 10

Note: National e-commerce brand (no local acquisition motion). Local layer redistributed to AI and

Technical layers.



Revenue at Risk: $180K–$380K / year in organic discovery revenue from AI-driven shoppers who never

see this brand during their buying journey.



Layer 1: AI Visibility — 5.4 / 10

AI Visibility Scorecard

SUB-PILLAR SCORE STATUS GAP

Trust Node

Coverage
4.5 / 10

🔴  Below

Average
Missing Wikipedia, Trustpilot, LinkedIn, industry press

Content Quality
5.25 /

10

🟡  Below

Average

Thin AI-readable content, no FAQ schema, minimal long-

form

Citation Quality 7.0 / 10
🟢  Above

Average
Amazon + Etsy + Walmart provide solid citation base

Context Quality 6.5 / 10 🟡  Average
LLMs describe brand accurately when prompted; context is

correct

Mention Rate 4.0 / 10
🔴  Below

Average
Only 6/15 queries resulted in any mention (40%)

Average Rank 4.5 / 10
🔴  Below

Average

When mentioned, typically mid-list, not leading

recommendation

AI Visibility Score: 5.4 / 10

Trust Node Coverage

AI engines build brand understanding from signals across dozens of trusted sources. Kitty Kick Stix has

strong social media presence but is missing from several high-authority trust nodes that heavily influence

LLM training and retrieval.

SOURCE STATUS PRIORITY

Wikipedia ❌  Absent Critical

Google Knowledge Graph ⚠️  Partial High

Wikidata ❌  Absent High

Crunchbase ❌  Absent Medium

Trustpilot ❌  Absent High

Sitejabber ❌  Absent Medium

LinkedIn Company Page ❌  Absent High

BBB (A+ rating) ✅  Present High — leverage this



SOURCE STATUS PRIORITY

Amazon Store ✅  Present Critical

Etsy Shop ✅  Present High

Walmart Marketplace ✅  Present Medium

Facebook (99K likes) ✅  Present High

Instagram (5.9K) ✅  Present Medium

TikTok ✅  Present Medium

YouTube ⚠️  Partial Medium

Faire (Wholesale) ✅  Present Low

Industry Publications ❌  Absent High

Press/Media Coverage ⚠️  Minimal High

Google Site Verification ✅  Present Technical

Trust Node Coverage: 9 of 19 key sources — below the threshold for strong AI visibility.

The Discovery Gap

The core problem: Kitty Kick Stix is recognized by AI platforms when asked directly. Every platform

accurately describes the brand when asked "tell me about Kitty Kick Stix." But the brand is invisible in the

queries that actually drive purchases — the moments before a buyer knows which brand they want.

When shoppers ask "best cat kicker toy" or "handmade catnip toy for cats" or "interactive toy for

wrestling cats," AI engines don't surface Kitty Kick Stix. These are the exact discovery queries where

revenue is being lost.

The gap between brand awareness (LLMs know them) and discovery visibility (LLMs recommend them

proactively) is where VeloXP's work delivers.

AI Query Performance

5 Prompts × 3 Platforms = 15 Queries Total

PROMPT CATEGORY CHATGPT PERPLEXITY GEMINI OVERALL

"Best catnip kicker toys for

cats?"

Category

Leaders

❌  Not

Mentioned
✅  Listed #2

❌  Not

Mentioned
1/3

"Tell me about Kitty Kick

Stix"
Direct Brand ✅  Mentioned ✅  Mentioned ✅  Mentioned 3/3



PROMPT CATEGORY CHATGPT PERPLEXITY GEMINI OVERALL

"KKS vs KONG vs

SmartyKat?"
Comparison ✅  Positive ✅  Positive ✅  Positive 3/3

"Best toy for cats that

kick/wrestle?"
Use Case

❌  Not

Mentioned

❌  Not

Mentioned

❌  Not

Mentioned
0/3

"High-quality handmade

catnip toy?"
Buying Intent

❌  Not

Mentioned

❌  Not

Mentioned

❌  Not

Mentioned
0/3

Mention Rate: 6/15 queries (40%) | Category Discovery Rate: 1/3 (33%)

Critical insight: The brand is invisible in both critical buying intent queries. When a shopper has cash

ready and asks for handmade catnip toys, AI engines recommend Cat Claws Inc. and Americat Company

— not the original.

Competitive AI Landscape

COMPETITOR
ESTIMATED

MENTIONS
PLATFORMS STRENGTH

KONG Cat Kicker High (8-10/15) All 3
Brand authority, mass retail

distribution

Petstages Catnip

Kicker
High (7-9/15) All 3 Mass retail, review volume

SmartyKat Medium (6-8/15) All 3 Price point visibility

Purrfect Play Medium (4-5/15) Perplexity strong Specialty positioning

Cat Claws Inc. Medium (3-5/15) Perplexity Handmade SEO content

Kitty Kick Stix Low (6/15)
Branded queries

only
Product quality, DTC reviews

Key gap: KONG and Petstages dominate because they have massive review footprints on Amazon,

Chewy, and Petco with structured data markup. Kitty Kick Stix has comparable product quality but lacks

the authority signals AI engines trust.



Layer 2: Technical SEO — 6.4 / 10

Technical SEO Scorecard

AREA SCORE STATUS KEY FINDING

Crawlability 7.5 / 10 🟢  Good Shopify sitemap solid, robots.txt proper

Indexability 6.5 / 10 🟡  Average Collection title "Products" — not optimized

Performance 7.0 / 10 🟢  Good TTFB 75ms, 231ms total load — fast

Mobile 6.5 / 10 🟡  Average Viewport tag malformed (unclosed quote)

Security 7.5 / 10 🟢  Good HTTPS, HSTS, CSP — missing Referrer-Policy

URL Structure 6.0 / 10 🟡  Average Generic /collections/shop URL, non-descriptive

Structured Data 4.5 / 10 🔴  Critical No Product schema, no Review schema, no FAQ schema

On-Page SEO 5.5 / 10 🟡  Below Average Thin content, missing keyword optimization in titles

Technical SEO Score: 6.4 / 10

Critical Findings

1. Structured Data — Critical Gap Kitty Kick Stix has 14,000+ customer reviews but zero

Review/AggregateRating schema markup. This means Google and AI engines cannot parse the social

proof that differentiates the brand. Missing schemas: Product, AggregateRating, FAQPage,

BreadcrumbList, and complete Organization data. The Organization schema has empty strings in sameAs

fields, which is technically invalid.

2. Collection Pages — SEO Value Wasted The primary collection page title is literally "Products." No

keywords. No description. This is a high-traffic landing point for category searches and it signals nothing

to search engines or AI crawlers.

3. Viewport Tag Malformed <meta name="viewport" content="width=device-width,initial-scale=1 user-

scalable="no">  — the closing quote is inside the attribute value, causing HTML parsing errors. This can

affect mobile rendering and Google's mobile-first indexing signals.

4. HSTS Duration Too Short HSTS max-age is 7,889,238 seconds (~91 days). Best practice is

31,536,000 seconds (1 year). Shorter duration reduces security signal strength.

5. No AI Crawler Access Protocol No robots.txt rules for AI crawlers (GPTBot, Bard, PerplexityBot,

ClaudeBot). No llms.txt file. For a brand trying to build AI visibility, allowing and optimizing crawler access

is table stakes.



6. Weak On-Page Content Depth Shopify product descriptions are concise by nature, but there's

minimal long-form content feeding AI knowledge graphs. No case studies, no "why handmade matters"

authority pages, no structured comparison content.

Performance Analysis

Fast load times are a genuine strength — TTFB of 75ms indicates excellent Shopify/Cloudflare CDN

configuration. This eliminates performance as a ranking barrier and provides a good foundation.

METRIC VALUE STATUS

DNS Lookup 3.7ms Excellent

SSL Handshake 46.5ms Good

TTFB 75ms Excellent

Total Load 231ms Good

Platform Shopify + Cloudflare



Layer 3: Local / GBP — N/A

Kitty Kick Stix is a national e-commerce brand (DTC + multi-channel retail). There is no physical retail

location or local acquisition motion. The local/GBP layer is not applicable for this audit.

The local layer score has been redistributed equally to AI Visibility and Technical SEO for the composite

calculation.

If Kitty Kick Stix has plans for retail expansion or pop-up events, establishing local signals (GBP, NAP

consistency, local schema) would be worth a dedicated audit at that time.

Revenue at Risk

CATEGORY MONTHLY IMPACT ANNUAL ESTIMATE

AI discovery queries (lost category mentions) $6,000–$12,000 $72K–$144K

Organic search (structured data / content gaps) $3,500–$8,000 $42K–$96K

Branded search strengthening (Knowledge Graph) $1,500–$3,500 $18K–$42K

Review schema / conversion rate lift $1,000–$3,000 $12K–$36K

Amazon/Etsy authority reinforcement $500–$2,000 $6K–$24K

Total Revenue at Risk $12,500–$28,500/mo $180K–$380K/yr

Basis: E-commerce brands in the $2–5M annual revenue range typically see 8–18% incremental revenue

from structured AI/SEO optimization within 90 days. Kitty Kick Stix's strong product fundamentals (high

review quality, loyal community) create above-average leverage on optimization efforts.

2027 Projection: As AI-driven discovery displaces 30–40% of traditional Google search (current

trajectory), each month without optimization compounds the gap vs. competitors who are building these

signals now.

90-Day Roadmap

Phase 1: Foundation (Days 1–30)

Fix technical gaps that block AI and search engine signals

Fix malformed viewport meta tag

Implement Product schema with AggregateRating on all product pages



Implement FAQPage schema on FAQ page and product pages

Fix Organization schema sameAs (remove empty strings, add Twitter/TikTok/Pinterest)

Create llms.txt file allowing all major AI crawlers

Update robots.txt to explicitly allow GPTBot, ClaudeBot, PerplexityBot, Bard

Optimize collection page title and meta description with target keywords

Update HSTS max-age to 31,536,000 (1 year)

Add Referrer-Policy and Permissions-Policy headers

Phase 2: Authority Building (Days 31–60)

Expand trust node footprint to feed AI knowledge graphs

Create and optimize Trustpilot profile (critical for AI visibility)

Create LinkedIn Company Page

Submit brand to Wikidata (establishes machine-readable entity)

Pursue BBB Accreditation (leverage existing A+ rating)

Target 2–3 pet industry publication placements (Catster, iHeartCats, The Spruce Pets)

Create dedicated "About" page with founder story, brand mission, expert credentials

Add Sitejabber profile

Phase 3: Content & AI Optimization (Days 61–90)

Create content structures that AI engines cite and reference

Publish 3 structured comparison pages: "Kitty Kick Stix vs KONG," "Best Handmade Cat Toys,"

"Organic Catnip Toys Guide"

Expand FAQ page with 15+ Q&As optimized for AI retrieval

Create "Why Handmade Matters" authority page with evidence, stats, manufacturing photos

Add structured case studies (3 cat owner stories with photos, quotes, specific use cases)

Implement BreadcrumbList schema across all pages

Build Google Knowledge Graph entity (requires content + citation alignment)

Phase 4: Scale & Monitor (Days 91+)

Maintain and compound gains

Monthly AI visibility testing (15 queries, 3 platforms)

Quarterly trust node audit and refresh

Ongoing content program: 2 structured pieces/month targeting discovery queries

Review response strategy to drive rating signals across Amazon, Etsy, BBB

Evaluate Wikipedia article creation when citation threshold is met



VeloXP Service Tiers

TIER PRICE WHAT'S INCLUDED BEST FOR

Discover $1,500/mo
Monthly 360 AI scoring, 3-platform LLM monitoring,

competitive benchmarking, monthly report

Track your position

before committing to

optimization

Implement $4,500/mo

Everything in Discover + Schema implementation,

sitemap optimization, GBP setup, robots.txt, FAQ

structured content, directory building

Fix the technical gaps

identified in this audit

Operate $7,500/mo

Everything in Implement + 8 structured case studies/mo,

thought leadership content, press/media strategy,

Wikipedia development, industry publication placements

Build category authority

and dominate discovery

queries

Growth $9,500/mo

Everything in Operate + dedicated AI agent team, real-

time monitoring, automated content pipeline, quarterly

executive strategy

Enterprise-level AI

visibility management

Recommendation for Kitty Kick Stix: Implement ($4,500/mo)

The immediate opportunity is closing the structured data and trust node gaps. The Phase 1 and Phase 2

roadmap items map directly to the Implement tier deliverables. Given the brand's strong existing social

proof and product reputation, the ROI timeline is typically 60–90 days to measurable score

improvements.



Target Outcomes

90-Day Targets - 360 Score: 5.9 → 7.0+ (within 90 days) - AI Mention Rate: 40% → 65%+ - Structured

Data: 2 schemas → 6+ schemas - Trust Node Coverage: 9/19 → 14/19 - Structured data errors: Eliminated

6-Month Vision - Category discovery in top 3 for "best catnip kicker toy" queries on Perplexity and

Gemini - Knowledge Graph entity established - Wikipedia article live - Trustpilot profile with 50+ verified

reviews - Incremental revenue attribution: $25K–$50K/mo from AI-driven discovery



Why This Matters Now

AI-driven discovery is accelerating. Perplexity reached 100M users in 2025. ChatGPT is used by 200M+

weekly. Google's AI Overviews now appear on 15–30% of commercial searches. The brands building trust

node coverage and structured content authority TODAY will own the AI recommendation layer for the

next 3–5 years.

Kitty Kick Stix has all the ingredients: a great product, a loyal community, verified reviews, and a clear

differentiator (handmade, organic, USA-made). The optimization work is additive — it makes an already-

great brand visible in the channels where buyers are increasingly starting their purchase journey.

The window to establish first-mover advantage in the handmade pet toy category on AI platforms is open

now. It closes when a better-funded competitor does this work first.

Next Steps

1. Schedule a 30-minute strategy call with VeloXP to review this report

2. Confirm scope: Implement tier recommended for 90-day transformation

3. VeloXP delivers Phase 1 (technical fixes) within 2 weeks of kickoff

4. Monthly scoring reports show progress against baseline

Contact: max@veloxp.com | veloxp.com



About This Assessment

⚡  Confidence: Directional — This AI Visibility Snapshot was generated using VeloXP's 360 framework

with 15 queries across ChatGPT, Perplexity, and Gemini on March 24, 2026. Scores are based on a 15-

query sample. Our Professional Audit (63+ queries, page-level crawl, 80-item E-E-A-T benchmark)

typically reveals ±1.5-3.0 point variance per sub-pillar. Treat snapshot scores as directional indicators,

not final assessments.

Methodology: Live LLM queries via OpenRouter API (openai/gpt-4o-mini, perplexity/sonar-pro,

google/gemini-2.0-flash-001). Technical SEO via direct HTTP analysis of site headers, structured data,

robots.txt, and sitemap. Trust node mapping via web research. Scores calculated per VeloXP's 360

scoring rubric.

VeloXP Agency OS | AI Visibility + SEO + Local Presence | veloxp.com


